COVER 
[If you are enrolled in only one university, you must include in the Official Template of the Communication Product‘s report the cover corresponding to that university.
 
If you are enrolled in more than one university, when submitting Progress 1 and Progress 2, you must attach a file (previously compressed in ZIP or RAR format), which contains the following documents:
· The development of Progress 1 or Progress 2 in Word format, as appropriate.
· The covers for the universities in which you are enrolled; each one of them must be included in a separate document.
For example, if you are enrolled in the European University of the Atlantic and in the International Iberoamerican University in Mexico, you must submit the following documents in a compressed file:
1. The development of the Progress that corresponds.
2. Cover of the European University of the Atlantic
3. Cover of the International Iberoamerican University Mexico.]
PRODUCT’S INTRODUCTION
1.1 PROJECT’S TOPIC AND REASONS FOR ITS DEVELOPMENT 
(Include the importance of the product, the result of previous research and the description of the topic)
1.2 PROJECT’S OBJECTIVES 
(General and specific objectives)
1.3 PRODUCT’S FORMAT 
(Include the reasons for your choice)
1.4 AUDIENCE/TARGET PUBLIC
(Include a description of the audience/public)
1.5 MEDIA THAT CAN BROADCAST/PUBLISH THE PROJECT 
PRODUCT’S PLANNING
2.1 PRODUCT’S STRUCTURE
(Detail the sections, content, layout, web design, etc.) 
2.2 RESOURCES 
(Only for journalistic products)
2.3 OTHER USED RESOURCES 

(Photos, videos, audios, etc.)
2.4 INTERACTIVITY PROPOSAL
(Only for web products)
2.5 APPROACH 
(Detail the structure of the product- sections- style of the project or its audiovisual design)
2.6 TECHNICAL REQUIREMENTS AND STAFF REQUIRED 
2.7 BUDGET
2.8 SCHEDULE
BIBLIOGRAPHY
3.1 BIBLIOGRAPHIC NOTES
CONCLUSIONS
4.1      STUDENT’S PERSONAL ASSESSMENT OF THE PROJECT 
(Include the abilities and difficulties you have experienced during its development).
4.2      POSSIBLE WAYS OF DISTRIBUTION AND COMMERCIALIZATION OF THE PRODUCT
4.3       ATTACH THE COMMUNICATION PRODUCT
(Link or another via of access to the product)
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